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these categories the United States exercises a virtual mo-
nopoly of the Isthmian market. In 1947, out of a total of
$75,704,205 worth of imports, $57,969,352 came from the
United States,15 and most of the balance was in foodstuffs
from Argentina and other American nations.16 Britain, a
great producer of consumer goods, has never been able
to break into this market. A British commercial agent in
Panama City recently recited to this writer, between sighs,
the utter futility of his efforts to organize some competition
for North American consumer goods.
The Panamanian economy at this writing is precarious.
The tourist trade has not as yet compensated for the loss
of business sustained as a result of the demobilization of
North American personnel brought to the Isthmus for
wartime projects. A long-cherished dream for boosting
tourist trade may be advanced if work is pushed on the
Central American portion of the Pan American Highway.
The section in Panama between David and the Costa
Rican border is one of the most formidable gaps yet to
be completed because of the jungle and mountainous ter-
rain.17 Almost all observers believe that an overland link
to the United States would bring a tremendous increase in
tourist traffic to the Isthmus.
The inflationary bugaboo of skyrocketing prices has hit
Panama as it has Latin America generally within the past
few years. Poor economic conditions are often dynamically
expressed in political disaffection and governmental up-
heavals. Panama has experienced a great deal of both and,
as will be brought out time and time again in the succeed-
ing chapters of this work, the foreign relations of the
Republic, and the measure of her participation in projects
of international cooperation, have always been tempered
by the exigencies of domestic Isthmian politics.